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Glocal Coffee Business Removed from Loyola’s Campus
By: Olivia Hedstrom 

 
Since the abrupt news that local coffee business, Metropolis, would no longer be 

providing the coffee on Loyola’s campus came at the start of the spring semester, students have 
been asking what happened, why, and how this decision came about. Invisible Conflicts, a 
student organization at Loyola focused on the stories and conflicts that are not widely propagated 
by mainstream media discussed the issue of Metropolis’ replacement with Starbucks as an 
invisible conflict at Loyola. Many students were plenty aware of the change, but very little was 
known or confirmed about the decision-making. The students of Invisible Conflicts felt strongly 
about the issue, as it has grounds (literally) in fair trade and supporting local business over large 
corporations. IC invited co-owner Tony Dreyfuss to elaborate on the history of Metropolis’ 
relationship with Aramark (the food service company used at Loyola) and engage in a dialogue 
about what may happen from here.

Tony and his father opened Metropolis in 2003. Today, Metropolis is well-known in 
Chicago and far beyond, with their café just blocks from the center of Loyola’s campus. Being in 
such close proximity to a college campus naturally built a relationship between Metropolis and 
the students and staff. These relationships grew to a point where Tony and administrators from 
Loyola met with Aramark to see if bringing Metropolis to campus was possible. 

Tony said he was suspicious from the beginning that Aramark was hesitant to work with 
them, but the strong support from individuals at Loyola really moved to push the effort. Despite 
support from Loyola, Tony noted a significant decline in both Metropolis’ relationship with 
Aramark and the quality of the coffee with every passing year. Tony admitted, “things could have 
gone differently on both sides, and it would be wrong to demonize anyone.” On Metropolis’ part, 
the hardest matter was on quality, or as Tony said, “we wanted nothing more than for the coffee 
to be great.” 

Metropolis coffee is an artisan roaster, which in contrast to a company like Starbucks, 
their coffee beans are not only roasted with specificity and care, but their baristas undergo 
extensive training to ensure proper preparation. Naturally, this was harder to implement on a 
university campus, but because quality was so important to Metropolis they wanted to train 
Aramark on the individual level that they train their employees. But because Aramark has to pay 
employees for training time, it was cheaper to do the training in large groups, which may have 



contributed to the deficiency in quality. As many Loyola students remarked at the IC event, 
quality was nevertheless a consistent problem. 

Metropolis differs from Starbucks in many ways beyond overall production of the coffee 
itself. Starbucks is the largest buyer of fair trade coffee in the world because it is simply the 
largest buyer of coffee in the world. Loyola serves only fair trade coffee on campus, and began 
selling Starbucks in CenterStage as one alternative to Metropolis. But “fair trade” can often have 
a foggy definition, claiming to pay farmers fair prices, which is about $1.35 per pound. Tony 
described Metropolis’ philosophy as something beyond economics. Metropolis’ philosophy 
(quoted from their website) summarizes as, “[Our] coffee aesthetic is rooted in the belief that 
great coffee comes from a line of respect beginning with the farmers and their respect for their 
land. We, in turn, respect the farmers by paying fair prices for their harvest, and respect our 
customers by taking great care in the roasting and brewing our coffees, and in blending our teas. 

Respect is at the core of our coffee philosophy, and taste is paramount.” Tony went on to 
explain how Metropolis goes beyond simply paying fair wages (Metropolis pays upwards of $4 
per pound of coffee, at times up to $6) and committing its focus to sustainability rather than fair 
trade. He also realistically pointed to customer satisfaction as a matter of happiness with taste 
rather than because it’s fair trade, but also that it does take care for people to spend a few cents 
more on a cup of coffee. It’s about “being a glass window right back to the farmers,” Tony 
eloquently explained. 

Several events led to the replacement of Metropolis. According to an Aramark poll, 4 out 
of 5 students said they would prefer to have Starbucks served on campus. Tony said he was 
saddened by hearing students weren’t happy with the quality, but respects the choice of the 
customers. The reason Metropolis did not sign a contract with Aramark was because Metropolis 
does write contracts, not wanting their coffee to be used under duress but because there is a 
desire for it. (Tell me about the polls because I discussed them a little with Dr. Kelly but I know 
you took one). Vice President of Student Affairs, Dr. Kelly, acknowledged that Aramark’s 
surveys were unclear about serving Starbucks at the exclusion of Metropolis, especially since 
both have coexisted on campus for some time. The primary issue between Aramark and 
Metropolis was “compliancy”. As a large corporation, Aramark receives their products from 
nationally certified vendors, which gives them cost reductions and other benefits, and urged 
Metropolis to seek national certification for compliancy. Tony went through the request process 
three or four times and never heard back, completely willing to see certification if it helped them 
stay at Loyola. Unfortunately for Metropolis, the conversation about these issues never really 
occurred, and they were informed 6 hours prior to the beginning of the semester that the $15,000 
coffee, lids, and cup sleeves would no longer be needed.  

Not until a while after the semester began did Tony finally meet with Aramark, after 
Loyola pushing for some discussion of reinstating in coexistence with Starbucks. At the event, 
Tony remained open to returning, but had not made a decision. His complaint was with the 
quality, not coexisting with Starbucks, though he did remark that it “does seem an odd choice for 
a Jesuit University.” Tentatively, Metropolis may return to the dining halls, while Starbucks is 
sold in the cafés. 



Yet this “odd choice” still hangs in the balance, inviting Loyola students and 
administrators to seek a greater awareness in the impact of their coffee choices and evaluate how 
a university committed to sustainability and social justice carries out their values in all aspects of  
the Loyola experience.


